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“We want to be helped financially, 

I’m not alone. I, along with my 

sisters, don’t have work.”
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“I have enjoyed working in this 

campaign. In our district, the work 

went well.”
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“Given the difficulties linked to 

the job, I think the salary should 

be increased. We visit so many 

places as we do the campaign.”
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“I wish they would continue to pay 

us by mobile money, because it suits 

us. I also thank them for this 

survey.”
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Sample Size

“Your salary”

Very satisfied Satisfied Neutral Unsatisfied Very unsatisfied

Average age (years) 374 32.2 34.9 35.3 36.9 40.2

Average household 

size
382 4.25 6.26 6.83 7.01 7.04

Round 1 Payment 

Experience

Very Good 70 5.7% 42.9% 5.7% 27.1% 18.6%

Good 143 2.8% 52.4% 9.8% 32.2% 2.8%

Fair 75 4.0% 28.0% 24.0% 41.3% 2.7%

Poor 45 0.0% 20.0% 20.0% 57.8% 2.2%

Very Poor 18 0.0% 27.8% 16.7% 38.9% 16.7%

Round 2 Payment 

Experience

Very Good 61 6.6% 44.3% 6.6% 27.9% 14.8%

Good 137 3.6% 51.1% 8.8% 33.6% 2.9%

Fair 80 3.8% 25.0% 27.5% 40.0% 3.8%

Poor 31 0.0% 19.4% 19.4% 58.1% 3.2%

Very Poor 25 0.0% 48.0% 0.0% 40.0% 12.0%
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http://www.60decibels.com/


We   need   more help     sensitizing         parents

to   the    importance    of getting          children

vaccinated.

I am happy with the work I do for 

the vaccination campaigns.

> I do it whenever I am free 

> I do it for the children

> It’s important. Sasha Dichter

sasha@60decibels.com

Tripti Singh

tripti@60decibels.com

Shruti Sheopurkar

shruti@60decibels.com

Riya Yadav

riya@60decibels.com

mailto:sasha@60decibels.com

